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PANEL

• Darren Flusche, Policy Director, League of   
American Bicyclists

• Ginny Sullivan, Director of Travel Initiatives, 
Adventure Cycling Association

• Mark Wyatt, Executive Director, Iowa Bicycle 
Coalition

• Miller Nuttle, Miller Nuttle, Manager of 
Campaigns and Organizing, Transportation 
Alternatives 



WHY A SLIDE SHOW?

“We are trying to interest our local 
business groups in becoming bike-
friendly... Would you know of any 
off-the-shelf talking points or PPT to 
take to meetings?”

- New Jersey Bicycling Advocate



CUSTOMIZE IT

There are many 
economic benefits

• Grouped into topics

• Use the topics and 
slides most appropriate 
for your audience

• Add your local stories
Photo: Julia Livi



BICYCLING 
MEANS
BUSINESS
March 5, 2013



BICYCLING BENEFITS YOU

• Whether you are a

• Governor
• Mayor
• Transportation   
department official

• Business owner
• Realtor
• Professional
• Family



BICYCLING 
BENEFITS
BUSINESSES 



BIKES LANES & ARTS 
TRANSFORM NEIGHBORHOODS

“The lanes slowed down 
traffic and people 
started noticing the 
businesses more.
Business revenues 
have grown 30% per 
year.”

-- Pat Brown
T Clifton Gallery Owner

"It was probably one of 
the best things to 
happen for my 
business." 

-- Katelynn Meadows
Sweetly Clothing Store 
Owner

• $12 Million in private 
investments

• 16 new businesses

• 29 new construction 
and renovation projects

Broad Street, Memphis, TN

Photo: Lance Murphey

Broad Avenue + Tillman Street = Binghampton Neighborhood, Spiritual & Health Support, Arts District: FOSTERING A CHOICE NEIGHBORHOOD FUELING ECONOMIC DEVELOPMENT

A bicycling & arts district took 
broad from disinvested……to thriving.



PEOPLE ON BIKE AND FOOT 
SPEND MORE PER WEEK

Transportation Alternatives. East Village Shoppers Study: A Snapshot of Travel and Spending Patterns of Residents and Visitors in the East Village. Oct 1, 2012.

East Village, NYC



BUSINESSES WANT BIKESHARE



LANES LEAD TO SALES…

Protected bicycle 
lanes led to a 
49% increase in 
retail sales at 
local businesses

New York City Department of Transportation. Measuring the Street: New Metrics for 21st Century Streets. NYC, 2012.

Manhattan



…& IMPROVE BUSINESS

Photo: Andy Clarke

Valencia Street, 
San Francisco, CA

2/3of merchants 
say bike lanes had an 
overall positive 
effect on business

Drennen, Emily, “Economic Effects of Traffic Calming on Urban Small Businesses,” San Francisco, CA



“BUT WE NEED 
PARKING…RIGHT?”



ASK THE MERCHANTS

75% of merchants 
said business would 
improve or stay the same 
if HALF the on-street 
parking was removed

Clean Air Partnership, “Bike Lanes, On-Street Parking and Business: A 
study of Bloor Street in Toronto’s Annex Neighborhood,” February 2009

Bloor Street, ON, CA



BIKE CORALS FIT MORE VEHICLES

Time Out Chicago, “Chicago's first on-street bike parking corral installed,” May 18, 2011

Chicago, Il

Portland, OR, 
converted 107 car 
spots to 1,140 bike 
parking spaces

12 times more 
bikes than cars at 
Wicker Park coral



BIKE PARKING COSTS LESS

$15,000
average cost 

of one structured 
parking space

http://www.carlwalkerconstruction.com/faq.php#ncp5

$150-300  
cost of bike rack 

for two bikes

http://www.bicyclinginfo.org/engineering/parking.cfm



“FINE, BUT WE’RE 
NOT LIKE THOSE
PLACES”



BICYCLE FRIENDLY BUSINESSES

http://www.bikeleague.org/programs/bicyclefriendlyamerica/bicyclefriendlybusiness/



BEYOND THE EXPECTED

“We’ve added bike lanes and 
expanded our greenways to 
better connect residents to 

jobs, neighborhoods and 
great amenities to attract a 
new generation of 
talent.”

– Mayor Greg Ballard
Photo: Mark Lee

Indianapolis, IN



BICYCLING & THE
STATEWIDE
ECONOMY





COST 
EFFECTIVE
TRANSPORTATION



ENTIRE NETWORK FOR THE COST 
OF 1 MILE OF URBAN FREEWAY

http://www.portlandoregon.gov/transportation/article/370893

Portland, OR

Reuters

~$60 million



WHAT WILL $30 MILLION BUY?

One mile 
of  Street 
Widening

Yale Avenue, Tulsa, OK

Source: Tulsa Bicycle/Pedestrian Advisory Committee



600 milesSource: Tulsa Bicycle/Pedestrian Advisory Committee

WHAT WILL $30 MILLION BUY?

600 miles
of quality 
bike lanes



100 miles

100 miles
of sidewalk

WHAT WILL $30 MILLION BUY?

Source: Tulsa Bicycle/Pedestrian Advisory Committee



300 
milesSource: Tulsa Bicycle/Pedestrian Advisory Committee

WHAT WILL $30 MILLION BUY?

300 miles
of buffered 
bike lanes



120 miles

WHAT WILL $30 MILLION BUY?

Tulsa Bicycle/Pedestrian Advisory Committee

120 miles
of bike boulevards



30 miles
Source: Tulsa Bicycle/Pedestrian Advisory Committee

WHAT WILL $30 MILLION BUY?

30 miles
of bike trails



20 miles
Tulsa Bicycle/Pedestrian Advisory Committee

WHAT WILL $30 MILLION BUY?

20 miles
of physically 
separated cycle tracks



2,000 
unitsSource: Tulsa Bicycle/Pedestrian Advisory Committee

WHAT WILL $30 MILLION BUY?

2,000
Rapid Flashing 
Beacons



JOBS.



BIGGER BANG FOR THE BUCK
For every dollar spent, bike projects 
create 1.5x the jobs of road projects 

Source: Garrett-Peltier, Heidi, Pedestrian and Bicycle Infrastructure: A National Study of Employment Impacts, 
Political Economy Research Institute University of Massachusetts, Amherst, June 2011

Less $ for 
materials

=
more for 
salaries



PLACES
PEOPLE
LOVE



SMART COMPANIES USE 
BIKES TO MAKE SALES…

Photo: Darren Flusche

…SO DO SMART COMMUNITIES



BICYCLING SELLS REAL ESTATE



WALKING DOES, TOO

Photo: Darren Flusche



PROXIMITY TO TRAILS 
RAISES HOME VALUES

Monon Trail, Indianapolis

Otherwise identical houses

Worth 11% more
for every half mile 

closer to trail



TOURISM



BICYCLE TOURING



BICYCLE TOURS AND EVENTS



HOW BIKES CAN SAVE 
RURAL ECONOMIES

Source: PathLessPedaled.com



HEALTH SAVINGS 
SAVE THE BOTTOM 
LINE



EMPLOYERS SAVE ON 
HEALTHCARE

Quality Bicycle Parts 
Bloomington, MN

“Quality Bike Products Health and Wellbeing Program” Report

2007 – 2011

QBP  launched  
“Bike to Work” 

incentive

Average health care 
costs increased  

24.6%

QBP’s health care 
costs decreased 

4.4%

Saving 

$200,000



Thank you.

Thank you.

For more information, contact 
League Policy Director
Darren Flusche at
darren@bikeleague.org



Building Bicycle Tourism

& the U.S. Bicycle Route System

Adventure Cycling Association
Ginny Sullivan, Director of Travel Initiatives



Kyle Sparks

Adventure Cycling Association inspires and 
empowers people to travel by bicycle.



What is bicycle tourism?



Tourism Trends

• Chadwick, Martin & Bailey travel 
trends:

Active vacations

Sustainable travel

Experiential travel

• New York Times Travel 
Magazine (March 2010):

50% of American travelers want 
a culturally authentic experience



Who are Bicycle Travelers?

DIY – Self 

Contained



Ride Centered



Event Centered



Urban Visitors



Shoe String: $25/day         Economy: $25-75/day

Comfort: $75+/day



Bike Travel Demographics

• Highly Educated

• Higher Discretionary Income

• Bike travelers spend more than 
average tourist 

• Typically stay longer in an area

• Overnights to Multi-Day/Week/Month 

• Less direct impact on local 
environment

• Green travel potential and linkage 
with trains/buses

• Sweet spot for 50-64 yr olds, which 
as of 2010 accounts for 43 percent of 
increase in consumer spending



“America’s Bicycle Travel Experts”

AKA Bikecentennial – started in 1973  

Largest cycling membership group in 
North America: 45,250 globally

Adventure Cyclist – largest 
distribution bicycle magazine 
available

32+ staff and many volunteers

Outside Magazine 2008 & 2012 Best 
Place to Work

Gear sales specific to the bike 
traveler

Cycling tours and the best bike route 
maps in North America – 40,000+ 
miles



41,420 miles of routes



Travel 

Initiatives

*Make bicycle travel 

more convenient

*Integrate bicycles 

into existing 

transportation

*Bolster bicycle 

tourism
M Wyatt





Membership: 2012 = 5.5% growth rate 

--20% growth rate in membership over 

the last decade

Advertising/Corporate Support 
increased 10% in 2012

Tours – 33% increase in 2012

Donations – 23% increase in 2012

Map Sales: In 2012 - 33,500 maps 

sold, gear sales topped $900,000, an 

increase of 7%. 

In the last decade, Adventure Cycling's 

map sales have grown 66%, and total 

sales revenue has grown 90%.



Bike Tourism 



Bike Tourism 

Promotions



Get  the Bike 

Travel Fix on 

Route 66





Ride Oregon Ride

video: http://www.youtube.com/watch?v=-a-r68dy4ls 



“Oregon has identified road cycling and 

mountain biking as a key strategy for 

economic growth through tourism.” 

Holly Macfee, Vice President 

Global Brand Strategy 

Travel Oregon 









Lanesboro, MN (just 800 people) 

$25 million 



Europe! 

44 billion Euros 

for bike tourism

= $57 billion 



Financials 

• WI -- $534 million from out-of-staters for 
cycling (out of $1.5 billion total for cycling)

• Quebec – est. $160 million annually 
along La Route Verte – for hospitality 
alone

• MN -- $427 million for recreational road 
and mountain biking – sizable chunk for 
tourism

• Great Allegheny Passage – $40.6 million 
gross revenue in 2008. Tracked $98/day 
spending by overnight cyclists.

• CO – nearly $200 million for summer 
biking in ski country

• NC – Nine-fold return on Investment: $6.7 
million in infrastructure = $60 million in 
economic impact



Oregon –$325.8 million/year

-- out of the 17.4 million visitors, 1.5 million 

planned to ride before they came & 4.5 million 

rode a bike while there. 



• 6 Trails in Illinois

• Triple Bottom Line (Economics, Health, Environment) 

• 35% spend money in restaurants/bars

• Majority bought accessories for trail use (shoes, bikes, 

clothing, camping gear, etc.) 

70% = word of mouth 

or happenstance

3% learned through a 

Park/Trail Website

.3% learned via 

tourism website.



Bicycle Tour Network –11 largest multi-day 

rides created more than $32 million in 

economic impact in 2011.

M Wyatt



Maine – MDOT bike page 

(hosts bike touring route book) 

• 30,000 visitors annually

• 22,000 unique 

• 67 hits per day



Powering Ahead–
The Triple Bottom Line of Bicycle Tourism



• Money 

• Visibility 

• Facilities 



Money Visibility 

Combine with Facilities & 
local-serving Networks 
transportation 



For traveling and 

everyday cyclists



Remember that European 

Parliament study = $57  billion? 

“Cycle tourism has a role to 

play In more sustainable future 

for domestic and international  

tourism, and 

that cycle tourists bring major 

benefits to localities which 

currently do not enjoy 

mainstream tourism 

development.”

Yet the barriers 

continue to be  

• Poor integration with 

public transport 

• Lack of consistent 

infrastructure 



Path Less Pedaled

http://pathlesspedaled.com/



Path Less Pedaled



Six Steps to the Triple 

Bottom Line

1. Build and Brand Bike 

Facilities – Create 

destinations 

2. Build and Brand Local, 

Regional and State Networks 

3. Connect with the U.S. Bicycle 

Route System 



Six Steps to the 

Triple Bottom Line 

4. Develop, promote, and 

cross-pollinate ALL types of 

bike tourism 

• Day tours 

• Bike Sharing 

• Bike Overnights 

• Events 

• Multi-Day Tours
M Wyatt



Six Steps to the Triple Bottom Line 

5. Connect with, educate, and utilize tourism and economic 

development agencies -Tell your story!

6. Capture and connect with bike tourism interests: hospitality 

industry, restaurant association, etc.  



Let’s Do it!             www.adventurecycling.org



Mark Wyatt
Iowa Bicycle Coalition

To view the presentation, go to: 
http://prezi.com/hmerwapkef9p/copy‐of‐bike‐tourism/?kw=view‐
hmerwapkef9p&rc=ref‐3136329

PBIC Webinar





The Political Context



METHODOLOGY



RESULTS



RESULTS

*Roughly one percent of New Yorkers city-wide ride 
a bicycle as their usual mode of transportation 



RESULTS



RESULTS



RESULTS



RESULTS



RESULTS
*45 percent of self-
identified ‘regular 
bicyclists’ in the 
study were female

Approximately 35 
percent of bicyclists 
citywide are female



RESULTS



RESULTS



BOTTOM LINE

• 95 Percent Arrive 
by Bike, On Foot or 
Public Transit

• Spend 95% of 
Retail $

• Better bike lanes = 
more higher-paying 
customers 



Making the Most of the Study



Making the Most of the Study



Making the Most of the Study





Making the Most of the Study







Transportation 
Alternatives

Transalt.org/reports

miller@transalt.org



Thank You!
Archive at www.walkinginfo.org/webinars

Downloadable and streaming recording, transcript, presentation 
slides

Questions?
Darren Flusche
darren@bikeleague.org

Ginny Sullivan
gsullivan@adventurecycling.org

Mark Wyatt
mark@iowabicyclecoalition.org

Miller Nuttle
miller@transalt.org


	PBIC_WebinarTemplate1
	Bicycling Means Business_PBIC_1
	20130507 Bike Tourism & USBRS
	Wyatt Intro_3
	Bikes Mean Business Presentation_4
	PBIC_WebinarTemplate5

